User Generated Content
“Within one year, Hyves has gathered 3.9 million members”!  Each day, 100 million videos are being watched on YouTube. These forms of social networking have rapidly grown to be one of the most popular forms of communication, also known as “User Generated Content” (UGC). What exactly does this mean, and what does the future has to hold?

UGC, what does it do?

User Generated Content is a way for non-professionals to share information with online media. UGC basically uses data, in which, users are able to contribute with the opportunity to adjust and add information; similar for instance to radio, television and internet.

A new phenomenon?

Even though UGC is new terminology, the idea has been around for a while. It has long been possible for media users to contribute to a programme, for instance by sending in home-made videos. However, the ease of doing this has significantly improved. And obviously, the internet has been the main cause in making this easy.

Due to the fact that the internet has become so easy accessible, antecedent and consequent terms make a whole new dictionary. “Burgerjournalistiek” is one of those new words in the Dutch language. The phenomenon UCG has become a hype. However, it appears to be hard for company’s and marketers to smartly use the UCG, and they have (as for yet) not been able let it work for them as a marketing strategy. This could be because UCG is not something a company can box and mould.

USG as part of the strategy

To use UGC as the sole strategy is not recommended. A way to enjoy the advantages of these services would be by making it part of the strategy. There are several goals you could meet by making UCG part of your strategy:

· UGC can improve a company’s competitiveness

For instance; Offer exclusive services. As we saw with KPN and MediaMaill, this is a way to maintain costumers. Direct and personal customer care makes them feel more part of a company and therefore will less likely part with the company/ move to the rival.

· UCG can improve customer loyalties

UGC can ensure customers staying true to a certain brand. For example, by offering personalised services. A perfect example is the Postbank who came with the idea to let customers design their own handy or ATM cards.

· USG can save cost

By using “burgerjournalistiek’ (citizen- journalism) cost can be reduced massively.  As much as this is a great advantage it consequently has a disadvantage as well. The information gathered might not be fully trustworthy. People not educated to become journalist have a different view on matters than professionals, and will therefore concentrate on different things. ‘Burgerjournalistiek’ is not necessarily for free. A organisation alike ‘Skoeps’ stimulates this way of journalism and gives financial rewards to the free lancers.

User Generated Content is the future!

